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Thematic Positioning and Development Strategies in Tourism Planning

Zihan Chen
Wuhan East Lake College Wuhan, Hubei

[ Abstract] In recent years, under the background of countries to develop the revival of national culture,
national class scenic spot also gradually become a target for mass tourism, with its unique desert flying culture of
dunhuang city, gansu province, on the formation of a tourist group's consumption into the larger tension, but its
under the condition of the development of the existing advantages formed by insufficient, need more clear the body
of the location and disadvantages complement, To achieve better sustainable development of boutique scenic spots.
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