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Strategies for the overseas dissemaniation of Wudang culture

Ziyang Yuan, Yuwei Fu, Yushan Huang, Xiaolin Cao”

School of Foreign Languages, Hubei University of Automotive Industry, Shiyan, Hubei

[ Abstract] In today's world, the exchanges between countries in the fields of economy and culture are
increasingly frequent, and the system between China and the world is also increasingly close. As an important part
of China's excellent traditional culture, Wudang culture covers many aspects, including Taoism culture and martial
arts culture. Spreading Wudang culture overseas is a kind of inheritance of traditional culture, which can better protect
cultural heritage, make it more widely recognized and respected globally, and at the same time promote cultural
exchanges and enhance international influence. We will further promote the development of tourism. This thesis aims
to study the communication strategy of Wudang culture overseas. By combing the formation and development of
Wudang culture, it reveals the difficulties and challenges of Wudang culture spreading abroad. On the other hand, in-
depth analysis of the current external publicity Wudang culture communication strategy, to explore effective
promotion and communication strategies. Wudang culture is a treasure of excellent traditional Chinese culture. The
study on the overseas communication strategy of Wudang culture will find a better way to publicize Wudang culture
and provide new ideas for the development of tourism in Shiyan.
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