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Analysis and Discussion on Domestic Steel Sales Channel Strategy
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[ Abstract] The sales channel of steel plays an important role in the entire steel industry. With the

increasingly fierce market competition, enterprises can only keep improving their products and improve their

competitiveness in order not to be eliminated. This paper analyzes and studies the current situation of my country's

steel sales channels, and puts forward corresponding suggestions according to these specific situations, so as to

further enhance the core competitiveness of enterprises. Relevant personnel should actively carry out the network

sales channel strategy; strengthen product research and development capabilities and development efforts and

formulate reasonable price strategies to increase market share for the purpose of maximizing profits.
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