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The application of graphic design in product design
Weijie Jiang
Shenyang University of Chemical Technology, Shenyang, Liaoning

[ Abstract] At the beginning of the 20th century, the development of design practice and design methods in
developed countries such as Europe, the United States and Japan had an important impact on the rapid economic
development of our country. The product design theory with independent intellectual property rights is of great
practical significance for improving the competitiveness of our products in the world and building the status of a
big design country in China. In China, the theoretical research of graphic design method is relatively mature, so
"moving" the "flower" and "connecting” and "wood" of graphic design is an effective way. Draw nutrients from
graphic design, refine excellent design methods, and make them conform to product design, so as to better reflect

the function and appearance of products.
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