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How to conduct network film and television marketing in the era of big Data

Junwen Xu

Xi'an Translation Institute Xi'an Shaanxi

[ Abstract] Film and television network marketing as a product of impact of network technology, it is
because of technology and the gradual fusion of cultural industry associations, makes the film and television to
change its traditional transmission mode, mode of production and existence, the experience way, big data as a new
technology developed in recent years, inevitably to the broad and deep impact on network television marketing. In
the era of big data, the data of network film and television show the forms of multi-source, fragmented and
dispersed. The technology mining, information integration and analysis of big data can effectively extract the
demand motivation behind the behavior, which is conducive to the accuracy of network film and television
marketing, and improve the ability of product sales and market prediction.
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