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A Brief Analysis of the Innovative Application of Ceramic Art in Modern Product Design
Linxin Ouyang
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[ Abstract] Chinese ceramics have a unique aesthetic category with unique national characteristics, have a
long historical origin, bearing a strong cultural value. Ceramic art combines pattern design, modeling design, color
design, structural design, cultural inheritance and other important attributes. Combining ceramic art with modern
product technology is an effective way to realize modern people's demand for spiritual quality. In the new period,
due to the serious phenomenon of homogenization, the ceramic art and its product design cannot reflect the cultural
connotation, and can't highlight the value and significance of its existence. Integrating ceramic art into modern
products is an effective way to improve the homogenization phenomenon of product design, which is conducive to
the inheritance and development of ceramic culture, and also is the effective way to improve the value of modern
product design. Based on this, based on the connotation of ceramic art, this paper analyzes the application value of
ceramic art in modern product art, and thus puts forward innovative ideas, hoping to promote the inheritance of
ceramic culture.
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