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Chinese craft beer research development and strategies
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[ Abstract]At present, the craft beer industry develops rapidly in our country, which has a good market space
and potential for development. This paper analyzes the characteristics of craft beer, so as to make consumption
positioning; Based on the present development situation, the paper summarizes and analyzes the existing problems
of the craft beer industry, and finally puts forward some suggestions, which can better promote the healthy
development of our craft beer industry.
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