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Research on the experiential e-commerce marketing mode of regional healthcare companies
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[ Abstract] With the continuous development of science and technology, the development level of medical

and health care has been continuously improved. The types of health care medical devices are also more diversified.

How to use medical devices scientifically and reasonably, in order to better play the use function of medical devices.

As special consumers, continuously improving consumer satisfaction is an important indicator for health and

medical device enterprises to increase sales.
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